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ATM Innovation

he locations of inde-
pendent ATMs tend to
have less population,
lower population density,
lower labor force participation
rate, less college-educated
population, higher unemploy-
ment rate, lower median and
average income (household
and disposable),according to
the Locational Study of ATMs in the U.S. by Ownership 2018.
Currently, there are approximately 470,135 ATMs in the
U.S., with 191,741 bank-owned and 278,394 independent.

More than two-thirds of ATMs in the U.S. are deployed in
various retail locations. This is primarily due to the high pro-
portion of terminals in the market that have been deployed
by non-banks, according to the Locational Study of ATMs in
the U.S. by Ownership 2018. Convenience stores and drug-
stores are the most popular locations for deployers.

The study also cites branch closures in the U.S. banking
industry in recent years. The study states between July 2016
and June 2017 more than 1,700 bank branches were closed
in the U.S. as banks leave less profitable U.S. regions.
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FUTURE USE

Though the current need for ATMs is clear, how they fit in
the future is under discussion.

“We see cardless, in many forms, as the wave of the future,”
said David Tente, executive director of the ATM Industry
Association. There are already tens of thousands (of ATMS)
from bank and independents that are capable of cardless
withdrawals. We hear from the global
card brands that the internal “plumb-
ing” will be implemented to enable
interoperability of debit cards inside
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of mobile wallets sometime this year.
Since virtually no independents have
deployed NFC (near field commu-
nication) technology, that may not
mean anything. However, if you have
a chain store franchise with a bank
branded ATM; it may get upgraded
to NFC.”

For now, functionality is a key
industry concern.

“The big push now is for increased
functionality—additional transaction
types that can generate revenue for

PREFERRED ATM SERVICES

“ATM Future Trends 2017" surveyed 1,000 ATM end-users in
the UK and the U.S. about the top three services they would
like to see at the ATM. Fifty-two percent answered the ability
to withdraw cash in multiple denominations. For the next
preferred service offering, 34% picked bill payment.

Cash withdrawal in multiple denominations
(i.e. notjust $20 bills)

Real-time transactions (e.g. deposited funds
instantly credited to account)

Biometric (e.g. fingerprint) replacing PIN Entry
Check cashing at the ATM
Email receipt

Bill payment at the ATM

Personal preference setup (e.g. withdrawal
amounts transaction types, etc.)

Cardless cash withdrawal using mobile app

Currency exchange

Cash withdrawal using a contactless card

Event ticket sales

More complex transactions (e.g. loan application,
accountopening, replacement card request, etc.)

Charitable donation capability

Prepaid card sales

Source: ATM Marketplace, "ATM Future Trends 2017"

the ATM owner,” said Tente. “Money transfer application,
gift and rebate redemptions can be added at a reason-
able cost.”

More and more ATM toppers are becoming more com-
mon in the c-store channel.

One example of ATM toppers belongs to Fort
Loramie, Ohio-based Schafer Oil, which does business as
Northtowne Sunoco Inc. and owns 14 convenience stores
in Ohio. Less than two years ago, the company installed ICS
Smart ATM Toppers, which are monitors that display prod-
uct advertising and other operational functions.

Stacy Kauffman, district manager for Northtowne, said
the company has ATM's at 13 of its locations, with toppers
on half of the terminals. As a result, the Schafer locations
have not only experienced a boost in ATM transactions, but
increased store sales as well.

“| believe people do pay attention to the toppers,” said
Kauffman.

cstoredecisions.com




CStoreDecisions )

N i - FRANCHISING
Decisions ~ #'LittleCagsars :

TOPSTORIES ~ NEW PRODUCTS  LEGISLATIVE LEADERS ~ CHAIN OF THEYEAR  CATEGORY NEWS & DATA  RACK PRICES
VIDEOS ~ NEWSLETTER SIGNUP
RECENT ARTICLES TODAY ON CSTORE DECISIONS FEATURED VIDEO
lark’s Bolsters
Brankfase Program
ality men

ferings an:
SUpenor customer
Sefvice...

Clark’s Bolsters Breakfast Program
Love's Opens Travel Stop in Prince
George

Subway I'ntroduces ‘Subway Myway

: Differentiatélyour ice machine offering with Sco*
.
ve's O IS Rewar
S favefggﬁ'h o Growth Eneray Launches American
[ies] Frince George Ethanol Racing Websi
Amenites include thanol Racing Website
X okl o
.
.

ST Rroys...

[
”‘"T' Succeeding with a Service-Driven
g;%%:\n%ﬂﬁgmm Culture
Growth Energy More Industry News and Analysis Clic o Rutter's Rolls out Beer

s p
- merican Ethanol Sales to Second York,
Racing Website Pa. Site

T

more usSr Bl

Hispanics Reach for Organic and
Clean Label Foods
2018 Foodservice Report

KEY PARTNERS

Hand-picten B el
Sun-dri

Glidnntd —ofmis

QY ruters Rots out Beer
W@ sales to Second York, Pa.
Site

Thank you to our Key Partners:

CStoreDecisions.com is geared toward C-Store retailers,
convenience store suppliers, and distributors looking to

stay abreast of industry trends, new product offerings P - o
and category management best practices. [5ricssssTRATION]) ‘M%
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We use the latest media technology, delivering

content the way you want it: print issues, digital :
issues, enewsletters, and videos. ‘j Coretiare 2 @ )

E. & ]J. Gallo Winery
Use CStoreDecisions.com to help you strengthen your
. : : ’ .
peer network with social engagement through Twitter, W
LinkedIn, Facebook, YouTube, Pinterest, and Google+.

Browse, bookmark, share and interact with the most
relevant industry content and people in the market.
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