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Case Study: International Cash Systems

Samsung Displays Power ATM Digital Signage Toppers

Customer Need
International Cash Systems (ICS) 
provides ATMs and related services 
to convenience stores, bars and 
hotels. ICS needed to differentiate its 
ATM offering by developing a digital 
signage service on top of an ATM. The 
“ATM digital signage topper” would 
display in-store promotions and drive 
ATM transaction traffic. The digital 
topper display had to be affordable, 
reliable, and bright. It also needed an 
embedded media player to minimize 
installation and operations complexity. 

Samsung Solution
ICS collaborated with digital signage 
company Coffman Media to develop 
the ATM digital topper. The digital 
topper uses a Samsung DB22D-P 
21.5” Smart Signage display. 
Samsung’s DB22D-P is a fully 
embedded solution to manage digital 
signage content without having to 
connect to external media players.  
The 21.5” form factor fits small 
placements, while full HD resolution 
delivers sharp video that captures 
customer attention.

Results
Merchants have reported increased 
sales with the ATM digital signage 
toppers. The bright display enables 
convenience stores to promote food 
products based on the time of day, 
such as coffee and doughnuts in the 
morning, and pizza and sodas in the 
evening. Merchants can also offset 
ATM costs by selling ad space to 
their vendors. The digital toppers also 
enable ICS to differentiate its solution 
from competitors.    

Overview

http://samsung.com/business
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Since 1999, International Cash 
Systems (ICS) is one of the top 
ATM service providers in the 
United States. ICS specializes in 
the sale and placement of ATMs at 
convenience stores, bars, hotels, 
and grocery stores. 

Retail businesses install ATMs so 
their customers have a convenient 
and safe place to get cash. The 
ATMs help the business drive store 
visits while generating revenue 
from ATM transaction fees and 
minimizing credit card processing 
fees.

Based in West Milton, Ohio, ICS 
provides a complete, turnkey ATM 
solution, including 24-hour support, 
maintenance and full cash vaulting 
and armored services. 

“For the past 16 years we have 
helped businesses of all sizes 
benefit from owning an ATM,” says 
ICS President Mark Newman. “ATM 
ownership has never been easier.  
We take care of all the heavy lifting 
and provide our customers with all 
the tools necessary to get up and 
running and put more cash revenue 
into their businesses.” 

Over the last several years, the in-
store ATM market has commoditized 
as hardware and solutions reached 
parity and sales growth flattened. 
“ATM sales to merchants became 
so competitive that providers were 
selling equipment near cost, which 
has a huge impact on profits for 
the hardware side of the market. 
We knew we had to do something 
different,” says Newman.

ICS began looking at new ways to 
differentiate their ATMs. They had 
seen the fast growth of digital menu 
boards in quick serve restaurants 
and digital signage in retail stores 
and wanted to develop “digital 
signage toppers” for their ATMs.  
The digital signage on top of the 
ATMs would be seen by store 
customers because the ATMs were 
in high-traffic areas and would 
promote impulse purchases that 
could drive store revenue and ATM 
transactions fees.

Newman says ICS needed an 
affordable, high-quality display that 
carried a brand that merchants 
would trust. The displays needed an 
embedded media player to minimize 
cost and space. The competitive 
distinction and added value would 
provide new revenue opportunities 
for ICS and help merchants drive 
store revenue.    

“We saw this approach as a way 
of putting all the puzzle pieces 
together,” says Newman. “Our 
customers would benefit by 
increasing store sales, which makes 
our offering more affordable and 
truly unique. With each ATM, you 
have two square feet of profitable 
area, but with the ATM digital topper 
we would have a new vertical source 
of revenue on top of the ATM.” 

A Unique Digital Signage Solution to Drive 
Store Revenue  

The Customer Need:
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After reviewing multiple vendors, 
Newman began working with digital 
signage company Coffman Media. 
Together, they developed the ICS 
Smart ATM Topper, featuring the 
Samsung DB22D-P 21.5” edge-lit  
LED display.  

The Samsung DB22D-P display 
features a quad-core processor, 
combined with media player 
functionality via system-on-chip (SoC). 
The compact display fits nicely on 
most ATMs while providing full high-
definition resolution. 

“Samsung is the leader in the chipset 
technology with the embedded Smart 
Signage Platform, which is now in its 
third generation,” says Jason Ault, 
COO of Coffman Media. “We’ve 
been with Samsung during all three 
generations and are impressed with 
how well it matches with Signagelive. 
It’s been a great fit for us in other 
verticals so we automatically went  
with Samsung.” 

ICS tapped into the expertise of 
Samsung partner Signagelive for its 
content management system and 

used Coffman Media to develop 
custom-images and graphic solutions 
for ads that can be easily changed 
to match the time of day or special 
promotions.  Signagelive distributes 
the ads over a wireless Internet 
connection. Customers also have the 
option to craft their own content.

Merchants can schedule ads in 
the morning to promote the sale of 
coffee and doughnuts, and switch 
to ads for beer and pizza in the 
evening. By selectively promoting 
store items, merchants can increase 
sales revenues in addition to ATM 
transaction fees. 

“We knew after putting this 
combination together that we had a 
winner,” Newman says. “The content 
management is better than anything 
we had put together previously and 
the Samsung display is awesome. 
The Samsung brand name speaks 
for itself, which helps when trying to 
sell the solution to customers. We’re 
excited because no one has ever put 
together the package that we have 
right now.”

Quick Profile: 
The Samsung Solution:
ATM Digital Topper and Custom Content  
to Drive Sales 

Screen Size: 21.5-inch display

Processor: Enhanced Smart 
Signage Platform with quad core 
processor

Resolution: 1920 X 1080 (16:9) 

Brightness: 220 nits

Connectivity: Built-in Wi-Fi

Viewing Angle: 178:178

Dimensions (without stand): 
20.0” x 12.3” x 2.33”

Warranty: 3 years on-site (Parts/
Labor/Backlight) 

Samsung DB22D-P  
Smart Signage Display
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The Results:
Merchants Increase Revenue and ATM Fees

Since introducing the Smart ATM 
Topper, Newman says customers have 
reported increased revenue from sales 
of in-store items and ATM transactions 
fees. The dynamic videos and graphics 
draw customers to ATMs and enable 
merchants to promote high-margin 
products and specials.  

Merchants are also selling ads to their 
product vendors to promote the sale 
of items such as drinks, candies or 
propane.  They use the ad revenue to 
offset the price of owning or renting the 
ATM. And because the content can be 
changed and rescheduled, companies 
can gauge the effectiveness of their 
content and timing. 

“We created a video for the ATM 
digital topper that promoted the 
sale of propane during the summer 
by showing burgers cooking on an 
outdoor grill,” says Stacy Kauffman, 

district manager of Schafer Oil 
Company. “The ad turned out to be 
a great way to draw attention to our 
products and promote sales in stores.” 

Steve Tieber, owner of the Dublin 
Pub in Dayton, Ohio, says the ATM 
topper has been highly effective with 
customers. “We decided to use the 
ATM topper as a way to increase 
sales,” he says. “Inside our bar, the 
Samsung display stands out, visibly 
giving us a new platform to advertise 
our specials.” 

Moving forward, Newman says the 
ATM digital topper will help ICS 
compete for new sales when the 
ATM industry has to meet new global 
standards for Europay, MasterCard and 
Visa (EMV). The new standard requires 
ATMs to support cards embedded with 
computer chips.

“By October 2016, all ATMs will have to 
be upgraded or replaced to meet the 
new standards,” Newman says. “Our 
digital signage ATM topper with the 
Samsung display makes us extremely 
competitive with other ATM placement 
companies. The Samsung brand and 
our work with Coffman Media and 
Signagelive offers a combination few 
other companies can match.” 

“Our Smart ATM Topper 
with the Samsung display 
makes us extremely 
competitive with 
other ATM placement 
companies.”

– Mark Newman, 

President, ICS
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